VENDORS: This is a working deck and will be updated

continually. If you have any questions, contact a
member of the Indeed Rising Voices team for clarity.

Press Kit

Visual Identity & Direction
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Both Rising Voices and the camera lens are

(1eJe] LR {e]§ letting diverse storytellers share
their perspectives.jiy=Ke[eF-1 N R o X elo] o \Y/S\VAR IS

whenever possible. But we also have to be
flexible, and do what’s right for the content.
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VO/SUPER

What does “work” look like in the future?
Will work be,

Robotic

Artificial

Isolated

Will people lose hope?

Will it be worse than ever?

Or will it be more human

Equitable
‘indeed presents Diverse

RiSil‘lg VOiCES What will work look like for your community?
For the Immigrant
SEASON 3 Single Mothers
UL Rt The Next Generation
The people that are simply over it.
What does the future of work look like to you?
Were looking for 10 bipoc filmmakers to share their vision of

the future of work and bring it to life.

Indeed Presents

Rising Voices Season 3

Exec Prod by Lena Waithe and Hillman Grad Productions

Applications are now open

Indeed Rising Voices Indeed In-House | Creative Agency


https://docs.google.com/file/d/1ktHxoX00uYIwtOT0XPZYuFLDK3fwgKuY/preview
https://docs.google.com/file/d/1ktHxoX00uYIwtOT0XPZYuFLDK3fwgKuY/preview

Season 3 Direction

Accessibility Standards Color Contrast Standards Minimum Font Sizes
Logo and logo lockup standards Color information and HEX codes . Indeeds’ overall type standards

(general best practices for
Indeed Logo will also apply to RV Color contrast calculator (should be New Standard of Practice:
logo and lockups). checked with every major deliverable Reduce usage of ALL CAPS where

RV output) . possible, especially in fonts other than
Out overall vision for Indeed’s Indeed Sans and in light to regular
diversity/inclusion/accessibility Example: weights, as it can be harder to read.
standards
Title Case or sentence case is preferred.

Best Practice - Type Over Image: n % . .
Case-by-case basis. If the logo is Minimum Font Sizes / Styles (by
white/a contrast checker-approved sing Voice: deliverable):
color and is on a fairly blank part Social Media Size TBD
of the image (not blocking faces,
morphed by busy backgrounds, O Posters. Kev Art S
fatc.) it is okay to include type over R and OO y
Image. RiSing Voices SEASON 3

to entire Indeed Brand Merch Size TBD
Guidelines deck for reference.
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https://docs.google.com/presentation/d/1q_S-3simgzOfp0rbYclm7o2u4cjIhh9YcByWvdx2Ve0/edit#slide=id.g1ccd6631f23_0_6629
https://docs.google.com/presentation/d/1q_S-3simgzOfp0rbYclm7o2u4cjIhh9YcByWvdx2Ve0/edit#slide=id.g1ccd6631f23_0_6330
https://docs.google.com/presentation/d/1q_S-3simgzOfp0rbYclm7o2u4cjIhh9YcByWvdx2Ve0/edit#slide=id.gc6131c9c2a_9_2508
https://docs.google.com/presentation/d/1q_S-3simgzOfp0rbYclm7o2u4cjIhh9YcByWvdx2Ve0/edit#slide=id.g1ccd6631f23_0_6774
https://www.leserlich.info/werkzeuge/kontrastrechner/index-en.php
https://docs.google.com/presentation/d/1q_S-3simgzOfp0rbYclm7o2u4cjIhh9YcByWvdx2Ve0/edit#slide=id.g1ccd6631f23_0_6894

RV S3 Google Drive

Linked here
Q_ Search in Drive

Shared with me > Rising Voices > Rising Voices Season3 ~ &

\ File type ~ \‘ People Last modified ~ ‘ (Send feedback to Google)

Tribeca 2023 Proposal

)

Social Design

BTS Footage

Website Redesign

Tribeca Deliverables

T-Shirt Design

Elevator Button

Launch Video

Filmmaker Assets

Cannes Assets

Assets for Social

Tribeca Stage Key Art

RV Logo Lockups

Web Banners

Filmmaker Residency - ...

S3 Invite

Horizontal Key Art

RV Fonts

Kickoff Assets

LOCKED SCRIPTS

Rising Voices - Trailer a...

Social Video

Tribeca RV Brochure

RV Frame Devices

Last modified

RV Poster for Aidan

Bootcamp Video

Invitation Final

S3 Film Posters

Final Poster Design

Thank You Slide



https://drive.google.com/drive/u/1/folders/145BtV1E13vYERAZxpx04ICihzwvlT0Zs

S3 Key Art

Indeed Rising Voices Indeed In-House | Creative Agency



Season 3 Key Art

Every season we work with an
artist to create custom art that
represents that group of
filmmakers.

This year, Season 3, we're working
with PS Spencer.

She’s an African American
illustrator that specializes in
highly detailed facial portraits.

Indeed Rising Voices Indeed In-House | Creative Agency


https://www.instagram.com/psimdope/

Talent is universal. Opportunity is not.
10 short films from the next generation of BIPOC filmmakers.

Season 3 Key Art

Linked here

»
k!

R|smg Voi

WATCH THE FILMS AT INDEED.COM/RISINGVOICES

indeed 4aam
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https://drive.google.com/drive/u/1/folders/1M8sx9VY9T1K34-bHMhuN_32oTc4C6wAX

Season 3 Key Art (Horizontal)

Linked here

‘indeed presents Talent is universal. Opportunity is not.

al
Aam
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https://drive.google.com/drive/u/1/folders/1PUJOD_5-GLEaT37NXR3UOJWVG-4jg4lW

Season 3 Direction

Social Film

Indeed Rising Voices

’
. 22
‘indeed presents

f.

e
—_

BTS Trailers: Files

Poster Film: Eiles

KeyArt Film: Files

Indeed In-House | Creative Agency
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https://docs.google.com/file/d/1tLQJYzHWVWRtXHNxyVvT18fPJ6qst65h/preview
https://docs.google.com/file/d/1tLQJYzHWVWRtXHNxyVvT18fPJ6qst65h/preview
https://docs.google.com/file/d/1j45l8rXDhfmz0VQFzKi8RiJlvuVqz1W2/preview
https://docs.google.com/file/d/1j45l8rXDhfmz0VQFzKi8RiJlvuVqz1W2/preview
https://docs.google.com/file/d/1leFvJVTX0OkUatwgIS1rnMgLWM5V2y3q/preview
https://docs.google.com/file/d/1leFvJVTX0OkUatwgIS1rnMgLWM5V2y3q/preview
https://drive.google.com/drive/folders/1SSu61owKVGgxdq7OOM7g86-oJTIeBJmw?usp=share_link
https://drive.google.com/drive/folders/1RZuRBr24ZH44q7sXZzTG0fzGk-MarHwO?usp=share_link
https://drive.google.com/drive/folders/1YTkj09c3ax_NZnMhozgUKms097iQpOGG?usp=share_link
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T-Shirt Design

Linked here

i
Rising
Voices

/deed presents
Rising Voices
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‘indeed
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Indeed Rising Voices
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https://drive.google.com/drive/u/1/folders/1sm1dgJcy7ZPXdnBJ2ecAeJZdoorLqNRL

Lockups & Fonts

-

.
_—



“indeed presents
‘indeed presents

Rising Voices

RV Lockup

o o
No season number RI s I n g
Linked here V i
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https://drive.google.com/drive/u/1/folders/1r_ivgzzW13Tgo88SNVM5tBlLjMziBqv0

Season 3 Logos (Line Work)

o

indeed presents

Rising
Voices

SIEVNS®INE=S
Logo Marks

Linked here Season 3 Logos (Filled)

‘indeed presents
o o
Rising
°
Voices

SEASON 3

Indeed Rising Voices

“indeed presents
Rising Voices
SIEVANSIEIINIES

‘indeed presents

Rising Voices

SEASON3

‘indeed presents
o o
Rising
°
Voices

=

‘indeed presents
e o
Rising
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https://drive.google.com/drive/u/1/folders/1r_ivgzzW13Tgo88SNVM5tBlLjMziBqv0

Indeed Regular
Indeed Medium

. Indeed Bold
AR Indeed ExtraBold — Rising Voices
Eurostile Bold SEASON 3

Eurostile Boeldl SENS @INES
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https://drive.google.com/drive/u/1/folders/1DmZfGLHLrzoot6_jJmCQdW0PanGtVf_p

TN

Frames

s
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FPS 24.000

SHUTTER 172.8

W84700cc 49

Frame:
Filmmakers
Perspective

This design direction is based on a
the Ul found on modern digital cameras.

This frame device is inspiring by the : . ey
viewfinder that filmmakers look at during
oroduction. B P ———
FPS 25.008 00:15:39: 00 s2

In practice: this should be used sparingly
and campaign agnostic. We want to keep
branding and design at a minimum and
avoid getting in front of the flmmakers

and content. +

This is a tool to use one step beyond just
lockup and type.

DIR. SHANRICA EVANS “AMINA”

Indeed Rising Voices Indeed In-House | Creative Agency
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Framing actors intentionally
inside of a space

- ‘ /r' -
Indeed Rising Voices Indeed In; e | Creative Agency
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‘ — ! Framing actors intentionally
inside of a space

= -
S s .
Indeed Rising Voices - 0 Indeed In-House | Creative Agency22



Not framing actors
intentionally inside of a space

Indeed In—Houéé | Creative Agency23



Frame:
Partner Logos

This usage uses a frame locked
up with the partner logos at the
bottom.

Typically this would be used in
RV brand announcements and
not artist interviews.

Be sure to make sure the
Hillman Grad and 271 logos are

not bigger than the Indeed logo.

Indeed Rising Voices

Frame up the RV Lockup at top and
partner logos at the bottom.

: fndeed presents

Rising Voices

Be reasonable with the
target. If it works, great, if
not then don't block
someone's face with it.
Same goes with the frame
in general. It's a use “if it
makes sense” rule.

Three partner logos: Indeed + Hillman Grad + 271
(Make sure Indeed isn't smaller than the other two)

‘indeed presents

Rising Voices

SEASON3

Indeed In-House | Creative Agency 24



Frame Devices:
Indeed + RV Layouts

This usage includes frame
versions with Indeed present
Rising voices locked up at the
top, one with a season three
indication on top and one on
the bottom. + +

The orange mark indicates
intentional indentation when
using these framing devices.

Linked here !

Indeed Rising Voices Indeed In-House | Creative Agency 25


https://drive.google.com/drive/u/1/folders/1Ffs5J3RcIwWP3vwzj5gVc_M3TSeG8dNm

]
=i s indeed presents
RISI!’Ig e o .

Frame Devices:
Indeed + RV Layouts
Partner Logos

; Lena
~Filmmaker — 4+ =55
Waithe +

This usage includes frame
versions with Indeed present
Rising voices locked up at the
top, one with a season three
indication on top and one on
the bottom. '

‘indeed presents
The orange mark indicates

intentional indentation when
using these framing devices.

Linked here +
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https://drive.google.com/drive/u/1/folders/1Ffs5J3RcIwWP3vwzj5gVc_M3TSeG8dNm

Frame Device:
Motion

Use the frame to
highlight content, and
then get rid of it,
tastefully.

+  Black
‘indeed presents History

Rising Voices Month

S
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https://docs.google.com/file/d/1oYPFUzzKpUhriYjKifugk3JqNpxOL5XZ/preview
https://docs.google.com/file/d/1oYPFUzzKpUhriYjKifugk3JqNpxOL5XZ/preview
https://docs.google.com/file/d/1qqsKPud12eqafdQBEHqPsyr68jS-gfu1/preview
https://docs.google.com/file/d/1qqsKPud12eqafdQBEHqPsyr68jS-gfu1/preview

Frame Devices:
lcon Usage + Colors

the RV brand and frame indood s ndod s
as an icon. RiSing VOices SEASON3 RiSing VOiceS SEASON 3

- +

‘indeed presents ‘indeed presents

Rising Voices -cacona| Rising Voices  ccacons

L. oA
Voices icma
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